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Abstract— Lectures have many duties. The most important one is to implement the tri-dharma of higher
education (teaching, research and community service). One of the efforts to support these duties in the Industry
4.0 era is the use of social media to develop professors’ careers. A lack of understanding of the role of social
media sometimes only sees the dark side of social media, which is actually very useful in developing lecturers’
careers. This study uses a qualitative research method with a narrative research design. The subjects of this
study were 92 individuals identified through purposive sampling technique. Data collection was done through
an online survey. Data analysis in this study used coding techniques consisting of open coding, axial coding and
selective coding stages. The findings of this study show that social media is a professional development tool for
teachers and can enhance professional competence, which can contribute to teachers' professional
development. Professional development that enhances the performance of the Tri Dharma of Higher Education
in the areas of teaching, research and community service.

Keywords: social media, career development, lecturers, universities, industry 4.0.

Intisari—Dosen memiliki tugas yang sangat banyak. Tugas utama dosen adalah melaksanakan tri dharma
pendidikan tinggi (mengajar, penelitian dan pengabdian kepada masyarakat). Salah satu upaya untuk
mendukung tugas di era Industri 4.0 adalah menggunakan media sosial untuk mengembangkan karir dosen.
Ketidak samaan pemahaman tentang fungsi dari media sosial terkadang hanya melihat sisi gelap dari media
sosial saja yang sebenarnya sangat membantu dalam pengembangan karir dosen. Studi ini menggunakan
metode penelitian kualitatif dengan desain penelitian naratif. Subjek dalam penelitian ini mencapai N = 92
ditentukan berdasarkan teknik pengambilan sampel yang disengaja. Pengumpulan data penelitian dilakukan
melalui survei online. Analisis data dalam penelitian ini menggunakan coding technique yang terdiri dari
tahap open-coding, axial coding, dan selective coding. Hasil penelitian ini menemukan bahwa media sosial
berfungsi sebagai alat pengembangan diri Dosen sebagai profesional dan meningkatkan keterampilan kerja
yang dapat mendukung pengembangan karir dosen. Pengembangan karir yang meninggkatkan kinerja Tri
Dharma Perguruan Tinggi dibiddang pendidikan, penelitian dan pengabdian kepada masyarakat.

Kata Kunci: media sosial, pengembangan karir, dosen, universitas, industri 4.0.
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INTRODUCTION

Lecturer is one of the jobs that requires
special sKills, because the duties and main functions
of a lecturer based on the Thress Pillars of higher
education in the Republic of Indonesia are carrying
out education, research and community service.
Teaching children and adults are two different
things. Children are ready to learn whatever is
given, but in college, students are usually able to
choose whatever is useful for them. Hence the role
of the lecturer is likely to teach students to be more
interested and aware of the interests and benefits of
certain subjects or chapters being taught. A lecturer
must be able to act as a leader one time and an
executive some other time. They must be a good
example for their students, because they see the
lecturer as an ideal human being to follow.
Lecturers must also focus on learning methods that
put an emphasis on "how to learn" not "what to
learn" because learning is an initiative that must be
done alone and lecturers are more “directing” so
that students are motivated to learn [1]. Several
studies have been conducted to investigate the role
of lecturers in the learning process. Rowais
identified twelve roles of lecturers which are
grouped into six categories: information provider,
role model, facilitator, assessor, planner, and
resource developer. However, not all lecturers can
understand all of these roles [2].

Sullivan and Baruch defined career as an
individual's work associated with experiences
inside and outside the organization that produces a
unique pattern in the individual's life [3]. This
definition distinguishes both physical movement
and the interpretation of an individual's
perceptions about careers [4]. The Career
Development Association of Alberta [5] defined
career development as a lifelong process of
managing learning, work, leisure, and transitions to
move towards the future based on personally
determined choices and developments. Career
development requires managing a person's growth
and progress in their career [6]. Braer, Flexer, Luft,
and Simmons [7] argued that an individual’s career
development is a lifelong process that includes a
process of growth and change starting from
childhood, formal career education in schools, and a
maturation process that continues throughout one's
working phase until they enter retirement. The
Canadian Standards and Guidelines for Career
Development Practitioners describes career
development as a lifelong process of managing
learning, work, leisure and transition to move
towards a personally determined future and
develop based on passion [6].

The term industry 4.0 is an abbreviation of
the fourth industrial revolution which is defined as

anew level of organization and control of the values
of the entire aspects of life, which is directed to
customers' individual needs. Industry 4.0 era
includes internet of things, industrial internet,
smart manufacturing, and cloud based
manufacturing. These include integrity which leads
to continuous improvement and a focus on added
value and avoiding waste [8]. Social media and
social networking sites, whether specifically
designed for professional purposes or initially
focused on social relation purposes such as
Facebook, are progressively gaining attention in
relation to the academic field. In particular, social
media presents complex challenges for educators
and policy makers, requiring adjustments in
learning and teaching, but also in breaking
boundaries and giving new meaning to emerging
educational paradigms. From this perspective,
social media is seen as capable of profoundly
changing teaching and learning practices to become
more socially oriented, open and collaborative [9].

Also in the college context, social media has
contributed to a radical paradigm shift in
pedagogical approaches and teaching practices,
although empirical studies of their effectiveness for
this purpose are still at an early stage [10], [11]. At
the same time, this environment presents new and
important opportunities for faculty and colleges for
career development and lifelong learning [12].
Lecturers usually use this social media in their
professional life for communication with colleagues
and others outside academia, with the aim of
strengthening relationships, finding collaborators,
following research trends, publishing and reflecting
on ideas, disseminating information, and discussing
issues in open public forums [13]. Based on the
phenomenon and discussion above, that this study
aims to find out how social media functions for a
lecturer in supporting a career? This is important
because in the 4.0 era remembering that social
media plays a very important role in life

MATERIALS AND METHODS

This research used qualitative research
method with narrative research design [14]. The
researchers used purposive sampling technique
with several subject criteria including: 1) Active
lecturers in higher education institutions spread
across four provinces in the Republic of Indonesia,
namely South Sumatra, Lampung, Bengkulu, Bangka
Belitung; 2) Willing to be a respondent in the
research. The data collection in this study was done
using an online survey through Google Form while
the data analysis was conducted using coding
technique consisting of the stages of open coding,
Axial coding and Selective coding [15]. The data
obtained from the questionnaire was descriptive
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data that was taken through in-depth analysis to
find the main themes of the problems in the
research. To analyze the data, the researchers used
the ATLAS.ti program: The Qualitative Data Analysis
& Research Software [16] and Microsoft Excel to
classify them. The flow of the process of
implementing this research can be seen in the
diagram in Fig 1:

Data > Open L 5 Axial
Collection Coding Coding
Selective | .
; Conclusion
Coding

Figure 1. Flowchart of the research
RESULTS AND DISCUSSION

This study involved 92 respondents who
were active lecturers at universities spread across
four provinces in the Republic of Indonesia, namely
South Sumatra, Lampung, Bengkulu and Bangka
Belitung. There were 50 male lecturers that
accounted for 54% respondents and the remaining
respondents were 42 female lecturers (45%). 84
(91%) lecturers graduated from a master’s degree
program while 8 (9%) of them were doctoral
program graduates. 44 respondents (48%) were
from South Sumatra and Bengkulu. 3 were from
Lampung which accounted for 3 percent and 1
person was from Bangka Belitung (1%). The
following graph shows the demographic data of the
subjects in this study, in Fig 2:

Sex
Female; 42;

46% Male; 50;
54%

= Male = Female

Lecturers Educational Background

PhD; 8;
9%

\

i Master's;

84;91%
= PhD

(©)
Figure 2. (a), (b), (c) demographic data

= Master's

It was found out that the social media accounts that
the lecturers mostly had was Facebook (81
respondents). 80 respondents had Instagram
account and 53 respondents had Youtube account.
27 lecturers had Twitter account, 18 had Linkedin,
15 had WhatsApp and 5 lecturers had Pinterest. 2
lecturers had MySpace and 2 lecturers had Flickr
account. This can be further seen in the following
graph fig 3:

100

81 80
80
60 53
40 27
18
20 5
w2l
0 | —

Social Media Accounts Ownership

M Facebook M Twitter Linkedin M Youtube B WhatsApp

MySpace M Pinterest M Instagram M Flickr

Figure 3. Social Media Accounts Ownership

Facebook and Instagram were the most popular
social media websites among the lecturers. A survey
conducted by Hampton, Goulet, Rainie, and Purcell
(2011) [17] showed that 92% of the research
respondents owned Facebook account. Facebook

(a) was originally developed by Mark Zuckerberg in
Province 2004. It was originally created for Harvard
bl University students to connect with each other.
Bangkabelit P .
ungg. 1 1% Facebook was opened to the public in 2006. Since
South then, it has gathered users around the world to use
Sumatera; its services [18]. To date, Facebook has 196.7
. 44; 48% . :
Bene ° million users worldwide. Even though they had
' ‘ social media accounts, most lecturers did not
Lampung; 3; actively use them. Based on the activities of using
3% social media, the researchers grouped them into
= South Sumatera = Lampung Bengkulu = Bangkabelitung . . . . .
very active, active, moderately active, and inactive.
(b) This can be seen in the following graph, fig 4:
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Figure 4. Active Use of Social Media

Of all social media accounts, Facebook, Youtube, and
Instagram were the ones that they actively used.
Meanwhile, other social media such as Twitter,
Linkedin, WhatsApp, Pinterest, and Flickr were not
actively used. Facebook and other social media that
were used actively can provide various benefits in
the academic field. Facebook has the potential to be
a resource that  supports educational
communication and collaboration between
lecturers. This is because Facebook users come
from various backgrounds and ages [19]. Facebook
is also the most popular social media platform
among university students [20]. Ansari and Khan's
(2020) [21] research revealed that the active
application and use of social media in transferring
collaborative learning resources and interactions
between teachers can facilitate students to be more
enthusiastic and dynamic.

In social theory, Coleman (1994) [22] stated that
social media can provide access to valuable
resources that could be useful for developing
someone professionally and improving one's
employability [23], [24]. Moreover, in the specific
context of academic careers, informal learning
activities in social media has been shown to be a
strong determinant for the improvement of
academic staff members employability [25]. Miller,
Partridge, Bruce, and Hemmings (2016) [26]
supported the importance of social networks in
academic careers, and opportunities for learning in
more informal ways. However, while technology-
based professional development can be beneficial,
not all academics may utilize communication via
social media for further career development. Some

may lack interest in or are not interested in
technology-based professional development, or
have no knowledge of how to use the existing social
media platforms to develop themselves
professionally [27]. Based on the results of this
study, the majority of respondents used social
media for more than 2 hours.

>2 hours I 30
>1hour NS 3]

10 2 30 Minutes 22
0 10 20 30 40 50
10 2 30 Minutes

H>1hour M>2hours

Figure 5. Social Media Usage Intensity

Information Searched from
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Figure 6. Information Searched from Universities
Sourced from Social Media

Longer intensity of using social media allows
lecturers to interact with students longer as well.
This is because social media has the ability to help
students connect with educators and have easy
access to relevant news and information [28], [29].
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In general, the most sought-after information from
universities sourced from social media is about
student activities, facilities, lecture information,
study program accreditation, collaboration links,
staffing information, college accreditation, college
locations, tuition fees and alumni. On the other
hand, the least sought information is the
requirements to become a student, in fig 5. social
media; The researchers explained that the
universality of social media use is a result of people
constantly communicating over the Internet on
different platforms. This constant connection allows
individuals to absorb news, talk and make decisions
without looking at each other [30]. According to
McCorkle and Payan (2017) s social media
marketing is one of the most successful strategies to
reach target audiences in today's marketing
communications. Due to the large amount of time
students spend on social media; they are ideal
targets for social media marketing. They find many
types of contents on social media, which influences
their opinions and choices. According to some
academics, international students use social media
to help them make university choices [31]. Several
studies have examined the use of social media in
higher education institutions and their impact on
student choices [32], [33].

Although there were still lecturers who had not
implemented social media in their interaction with
the academic community, the majority of them
implemented social media and interacted actively
with students, fellow lecturers, and education staff.
The use of social media as a mean of interaction
between lecturers and the academic community can
be seen in the following graph, in fig. 7:

80 68

70 61 59

60

50 45

40 33

30 24 23 19

20 I 6 9 11

10 1 I 1 I 32 3
0 — — -— |

fellow education  students alumni
lecturers staff

M has implemented social media and interact actively
M has implemented social media but interact less actively

has implemented social media but doesn’t interact
actively

M hasn’t implemented social media during interaction

Figure 7. Use of Social Media as a Mean for
Interaction between Lecturers and Academic
Community.

Accredited Rank 2 (Sinta 2) based on the Decree of the Directorate General of Higher Education, 61
Research and Technology. Ministry of Education, Culture, Research and Technolog}' of the Republic of
Indonesia No.225/E/KPT /2022, 07 December 2022. Published by LPPM Universitas Nusa Mandiri

Online interaction was first introduced by Moore
(1989) [34] who categorized three types of distance
learning interactions, namely communication
between one student and the other students that
can occur with or without the presence of a teacher
and tutor, student-teacher interaction which aims
to stimulate and encourage students to relate to
teachers who will assist their learning, and student-
content interaction, which is a communication
process that involves students interacting with
certain learning content that will lead them to
understand content and allows to develop cognitive
processes. Research in various western countries
have found that the use of social media for
collaborative learning has a significant contribution
to students' academic performance and satisfaction
[35]. The social media used for interaction and
learning media prepared by universities are
generally Youtube, Facebook, Instagram, and
WhatsApp. For more details, it can be seen in the
following graph, in fig. 8:

70
60
47
40
31
10 11
1] | B K

Social media used for the interaction of learning
media prepared by universities

60

50

40

30

20

1

o

M Facebook M Twitter Linkedin M Youtube ™ WhatsApp

MySpace M Pinterest M Instagram M Flickr

Figure 8. Social media used for the interaction of
learning media prepared by universities

Youtube is the largest social media prepared by
universities as a platform for learning media and
interaction. YouTube (www.youtube.com) is the
largest online repository of video material with over
one billion users [36]. In terms of learning process,
it provides benefits for students and teachers [37].
These benefits include: attracting students'
attention, focusing students' concentration,
observing experiences that are difficult to observe,
generating interest in subjects, improving content
attitudes, building relationships with students,
fostering creativity, increasing collaboration,
motivating students, making learning fun, reducing
anxiety about scary topics and increasing
understanding [38]. YouTube is also considered the
most suitable for the “net generation” (students
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raised since the introduction of the World Wide
Web) with a high acceptance rate [39]-[41]. The use
of online and hybrid learning has been found to
increase discourse, collaboration, and learning
engagement [39], [42], [43]. Videos can be
integrated into most learning management systems
and incorporated into materials, assignments,
quizzes, and tutorials [44], and used to support self-
directed learning and tutoring [41], [45]. While
some studies have found YouTube to be very
effective in enhancing full-fledged online learning
[46], others have shown that the use of online video-
sharing services is most effective when used as a
complement rather than a substitute for hybrid or
mixed-model lecture demonstrations [41]. Social
media used to publish research results prepared by
universities are generally Facebook, Youtube,
Instagram, and WhatsApp. This can be seen in the
following graph, in fig.9:

Social Media Used to Publish
Research Results Prepared by

Universities
60
49 45
39
40 31
20 18
9

4 6 4

0 H | [
M Facebook M Twitter Linkedin  HMYoutube B WhatsApp

MySpace M Pinterest M Instagram M Flickr

Figure 9. Social Media Used to Publish Research
Results Prepared by Universities

Social media used to publish community service
activities and results prepared by universities are
Facebook, Youtube, Instagram, and WhatsApp
which can be seen as follows in fig. 10.

60
49
50 45
39
40
31
30
18
20
9
10 4 6 4
0 [ ] -
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Figure 10. Social Media Used to Publish Community
Service Activities and Results Prepared by

Facebook is a social media that is widely used to
publish the results of research and activities
documentation as well as the results of community
service. In the Internet Age and the rapid growth of
the Open Journal System, many journal managers
have not utilized it as a marketing platform and they
do not pay a full attention to marketing strategies.
The cause of this problem is the lack of resources for
marketing and partly because of the limited
knowledge of marketing. Social media provides an
opportunity to connect with customers using richer
media with more to achieve [47].

An example is Elsevier Publishing Company which
publishes medical and scientific literature. The
company uses social media such as Facebook,
Twitter, Linkedin, and Google+ to get attention and
create engagement with their audience, promote
new research, highlight news about their journal,
call for papers, encourage audience to visit their
website, and increase article downloads [48]. The
results according to almetrics.com states that
scientific articles on Elsevier receive 12.000 new
mentions on social media, news and blogs every day
and more than 20.000 articles are shared every
week.

The benefit of social media marketing is that it
increases traffic exposure. Social media can build
and increase brand awareness. Since a large
number of people are already visiting social media,
the presence of a brand name across the network
can help inform people about it and become familiar
with the company, thus creating awareness about it
[49]. Facebook is one of the largest social media
platforms with more than 1.2 billion registered
users and the most successful online social media
which population continues to grow.

In addition, Facebook has offered many marketing
tools for companies to target their audiences such
as creating groups, pages and social ads. However in
journal publishing this is still not explored by most
organizations or educational institutions. Facebook
is a marketing tool for scientific publications on the
internet because many users are lecturers or editors
as well as various academic groups who can become
marketing  targets [50]. The commonly
recommended social media to help the academic
community find information on higher education
are Instagram, Facebook, and Youtube which can be
seen below, in fig. 11.
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Recommended Social Media to Help
the Academic Community Find
Information on Higher Education
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Figure 11. Recommended Social Media to Help the
Academic Community Find Information on Higher
Education

The most recommended social media to help the
academic community find information about higher
education is Instagram. A study conducted by Rusle
et al (2021) [51] explained that most of the
respondents in their research had an Instagram
account for 3-5 years and spent 5-10 hours a week
browsing Instagram. The main purpose of using
Instagram is to share visual contents, and it is used
as a fun information conveying tool because one can
post interesting pictures while delivering
information or facts [52], [53]. Salomon [53] argued
that Instagram reaches a younger and more diverse
audience than other social networks. Therefore, it
can be a recommended social media to help the
academic community find information about higher
education.

CONCLUSION

This study concluded that social media has a
function as a professional self-development tool and
improves working skills that can support the career
development of lecturers. The results of this study
found that social media functioned as a professional
self-development tool and improved working skills
that could support the career development of
lecturers. Suggestions for further that Lecturers can
implement social media as a means in the teaching
and learning process and the development of
education, research and community service.

[2]A. Saad ALRowais, “Roles of a Teacher in
Colleges of Education,” Int. ]. Technol. Incl. Educ.,
vol. 4, no. 2, Dec. 2015, doi:
10.20533/IJTIE.2047.0533.2015.0086.

[3]S. E. Sullivan and Y. Baruch, “Advances in Career
Theory and Research: A Critical Review and
Agenda for Future Exploration:,”
https://doi.org/10.1177/0149206309350082,
vol. 35, no. 6, pp. 1542-1571, Dec. 2009, doi:
10.1177/0149206309350082.

[4] F. Shaito, “Career Development: An Overview,”
doi: 10.13140/RG.2.2.14081.81760.

[5] Career Development Association of Alberta,
“What is Career Development?,” Career
Development Association of Alberta, 2012.
https://www.careerdevelopment.ab.ca/whatisc
d (accessed Apr. 11, 2022).

[6]S. T. Gyansah, S. T. Gyansah, and H. K. Guantai,
“Career Development in Organizations: Placing
the Organization and the Employee on the Same
Pedestal to Enhance Maximum Productivity,”
Eur. ]. Bus. Manag., vol. 10, no. 14, pp. 40-45, Jun.
2018, Accessed: Apr. 11, 2022. [Online].
Available:
https://www.iiste.org/Journals/index.php/E]B
M/article/view/42642.

[7]1R. W. Flexer, R. M. Baer, P. Luft, and T. ]. Simmons,
Transition planning for secondary students
with disabilities. New Jersey: Pearson Education
Inc, 2013.

[8] S. Vaidya, P. Ambad, and S. Bhosle, “Industry 4.0
- A Glimpse,” Procedia Manuf,, vol. 20, pp. 233-
238, Jan. 2018, doi:
10.1016/].PROMFG.2018.02.034.

[9] G. Siemens and M. Weller, “Higher Education and
the Promises and Perils of Social Networks,”
2011, Accessed: Apr. 11, 2022. [Online].
Available: http://rusc.uoc.edu.

[10] I. E. Allen and ]. Seaman, “Grade Change
Tracking Online Education in the United States,”
Babson Surv. Res. Gr. Quahog Res. Group, LLC. ,
2014, Accessed: Apr. 11, 2022. [Online].
Available: www.favazza.com.

[11] D. Lederman and S. Jaschik, “Survey of
Faculty Attitudes on Technology,” Inside Higher
Ed , 2013.
https://www.insidehighered.com/news/survey
/survey-faculty-attitudes-technology (accessed
Apr. 11,2022).

[12] S. Bodell and A. Hook, “Using Facebook for

REFERENCE Professional Networking: A Modern-Day

Essential:,” Br. ]. Occup. Ther., vol. 74, no. 12, pp.

[1] P. Pushkar, “Problem When Teaching In Higher 588-590, Dec. 2011, doi:

Educational Institutions,” Int. J. Educ. Inf. Stud,, 10'4276/030802211X1323258_45_815“33' ,

vol. 5, no. 1, 2015, Accessed: Apr. 11, 2022. [13]1S. Manca and M. Ranieri, “Teachers

[Online] Available: professional development in online social

http'//Ww ripublication.com ' networking sites,” 2014, Accessed: Apr. 11,

' ' R 2022. [Online]. Available:

Accredited Rank 2 (Sinta 2) based on the Decree of the Directorate General of Higher Education, 63

Research and Technolog}'. Ministry of Education, Culture, Research and Technolog}' of the Republic of
Indonesia No.225/E/KPT /2022, 07 December 2022. Published by LPPM Universitas Nusa Mandiri




VOL. 9.NO. 1 AUGUST 2023
P-ISSN:2685-8223 | E-ISSN: 2527-4864
DOI: 10.33480 /jitk.v9i1.4329

JITK (JURNAL ILMU PENGETAHUAN

DAN TEKNOLOGI KOMPUTER)

https://www.academia.edu/23045793/Teach
ers_professional_development_in_online_socia
|_networking_sites.

[14] J. W. Creswell, Research design: qualitative,
quantitative, and mixed methods approaches.
Thousand Oaks: SAGE Publications, Inc., 2014.

[15] J. W. Creswell, Educational research : planning,

conducting, and evaluating quantitative
andqualitative research. Boston: Pearson,
2012.

[16] ATLAS.ti, “ATLAS.ti 9 Windows - User Manual.”
Scientific Software Development Gmbh, Berlin,
2021.

[17] K. Hampton, L. S. Goulet, and K. Purcell, “Social
networking sites and our lives,” Pew Internet &
American Life Project, 2011.
https://www.pewresearch.org/internet/2011
/06/16/social-networking-sites-and-our-
lives/ (accessed Apr. 11, 2022).

[18] N. F. Jumaat and Z. Tasir, “Facebook as a
platform for academic-related discussion and
its impact on students success,” 2016 4th Int.
Conf. Inf. Commun. Technol. ICoICT 2016, Sep.
2016, doi: 10.1109/ICOICT.2016.7571964.

[19] T. Seechaliao, “Lecturers’ Experience Of Using
Social Media In Higher Education Courses,”
Contemp. Issues Educ. Res. Quart,, vol. 8, no. 4,
2015.

[20] M. K. Kabilan, N. Ahmad, and M. ]. Z. Abidin,
“Facebook: An online environment for learning
of English in institutions of higher education?,”
Internet High. Educ., vol. 13, no. 4, pp. 179-187,
Dec. 2010, doi:
10.1016/].IHEDUC.2010.07.003.

[21] J. A. N. Ansari and N. A. Khan, “Exploring the
role of social media in collaborative learning
the new domain of learning,” Smart Learn.
Environ., vol. 7, no. 1, pp. 1-16, Dec. 2020, doi:
10.1186/S40561-020-00118-7 /TABLES/5.

[22] J. S. Coleman and ]. S. Coleman, Fondations of
Social Theory. Boston: Harvard University
Press, 1994,

[23] F. Manzoor, L. Wei, T. Banyai, M. Nurunnabi,
and Q. A. Subhan, “An Examination of
Sustainable  HRM  Practices on Job
Performance: An Application of Training as a
Moderator,” Sustain. 2019, Vol. 11, Page 2263,
vol. 11, no. 8, p. 2263, Apr. 2019, doi:
10.3390/SU11082263.

[24] ]. Nahapiet and S. Ghoshal, “Social capital,
intellectual capital, and the organizational
advantage,” Knowl. Soc. Cap. pp. 119-158,
Nov. 2009, doi: 10.2307/259373.

[25] M. Van der Klink, B. I. J. M. Van der Heijden, .
Boon, and S. Williams van Rooij, “Exploring the
contribution of formal and informal learning to
academic staff member employability: A Dutch
perspective,” Career Dev. Int,, vol. 19, no. 3, pp.

337-356, Jun. 2014, doi: 10.1108/CDI-03-
2013-0030.

[26] F. Miller, H. Partridge, C. Bruce, and B.
Hemmings, “Designing informal learning
experiences for early career academics using a
knowledge ecosystem model,”
https://doi.org/10.1080/0309877X.2016.117
7165, vol. 41, no. 5, pp. 692-705, Sep. 2016,
doi: 10.1080/0309877X.2016.1177165.

[27] X. Zhang, Y. Gao, X. Yan, P. Ordoiiez De Pablos,
Y. Sun, and X. Cao, “From e-learning to social-
learning: Mapping development of studies on
social media-supported knowledge
management,” 2015, doi:
10.1016/j.chb.2014.11.084.

[28] E. P. Ben Joseph, “Teaching Kids to Be Smart
About Social Media,” KidsHealth, 2018.
https://kidshealth.org/en/parents/social-
media-smarts.html (accessed Apr. 11, 2022).

[29] M. Hogan and V. C. Strasburger, “Social Media
and New Technology: A Primer,” Clin. Pediatr.
(Phila)., vol. 57, no. 10, pp. 1204-1215, Sep.
2018, doi: 10.1177/0009922818769424.

[30] H. T. Rowan-Kenyon et al, “Social Media in
Higher Education,” ASHE High. Educ. Rep., vol.
42, mno. 5, pp. 7-128, Jul. 2016, doi:
10.1002/AEHE.20103.

[31] V. P. Reddy, “The influence of social media on
international students’ choice of university
and course,” Queenslan University of
Technology, 2014.
https://eprints.qut.edu.au/79391/ (accessed
Apr. 11,2022).

[32] J. Krezel and Z. A. Krezel, “Social influence and
student choice of higher education institution,”
J. Educ. Cult. Soc., vol. 8, no. 2, pp. 116-130, Sep.
2017, doi: 10.15503/JECS20172.116.130.

[33] G. Zachos, E. A. Paraskevopoulou-Kollia, and I.
Anagnostopoulos, “Social Media Use in Higher
Education: A Review,” Educ. Sci. 2018, Vol. 8,
Page 194, vol. 8, no. 4, p. 194, Nov. 2018, doi:
10.3390/EDUCSCI8040194.

[34] M. G. Moore, “Three types of interaction,” Am.
]. Distance Educ., 1989.

[35] C. Zhu, “Student satisfaction, performance, and
knowledge construction in online
collaborative learning. - PsycNET,” ]. Educ.
Technol. Soc., vol. 15, no. 1, 2012, Accessed:
Apr. 11, 2022. [Online]. Available:
https://psycnet.apa.org/record/2012-24238-
010.

[36] C.F.Camm, E. Russell, A. Ji Xu, and K. Rajappan,
“Does YouTube provide high-quality resources
for patient education on atrial fibrillation
ablation?,” Int. J. Cardiol,, vol. 272, pp. 189-
193, Dec. 2018, doi:
10.1016/].]JCARD.2018.08.066.

64 Accredited Rank 2 :Smtz 2) based on the Decree of the Directorate General of Htgher Education,

Research and Technology. Ministry of Education, Culture, Research and Technology of the Republic of
Indonesia No.225/E/KPT /2022, 07 December 2022. Published bj: LPPM Universitas Nusa Mandiri



JITK (JURNAL ILMU PENGETAHUAN

DAN TEKNOLOGI KOMPUTER)

VOL. 9.NO. 1 AUGUST 2023
P-ISSN:2685-8223 | E-ISSN: 2527-4864
DOI: 10.33480/jitk.v9i1.4329

[37] M. D. Alkhudaydi, “Sep ( 2018 ) Multi-
Knowledge ELECTRONIC COMPREHENSIVE,”].
Educ. Sci. Publ., no. 12,2018, Accessed: Apr. 11,
2022. [Online]. Available:
WWW.Mmecsj.Comwww.mecsj.com.

[38] E. T. Maziriri, P. Gapa, and T. Chuchu, “Student
Perceptions Towards the use of YouTube as An
Educational Tool for Learning and Tutorials,”
Int. J. Instr., vol. 13, no. 2, pp. 119-138, 2020,
doi: 10.29333/iji.2020.1329a.

[39] N. A. Buzzetto-More, “An Examination of
Undergraduate Student’s Perceptions and
Predilections of the Use of YouTube in the
Teaching and Learning Process,” Interdiscip. J.
e-Skills Lifelong Learn., vol. 10, pp. 017-032,
2014, doi: 10.28945/1965.

[40] F. Donkor, “Assessment of learner acceptance
and satisfaction with video-based instructional
materials for teaching practical skills at a
distance,” Int. Rev. Res. Open Distrib. Learn.,
vol. 12, no. 5, pp. 74-92, Jun. 2011, doi:
10.19173/IRRODL.V1215.953.

[41] M. Kelly, C. Lyng, M. McGrath, and G. Cannon, “A
multi-method study to determine the
effectiveness of, and student attitudes to,
online instructional videos for teaching clinical
nursing skills,” Nurse Educ. Today, vol. 29, no.
3,  pp. 292-300, Apr. 2009, doi:
10.1016/].NEDT.2008.09.004.

[42] A. D. Greenberg and J. Zanetis, “The Impact of
Broadcast and Streaming Video in Education,”
Cisco Syst. Inc. to Wainhouse Res. LLC., 2012.

[43] R. Revoir, “Can YouTube help students learn
about business ethics?,” 2012.

[44] C. Snelson, “YouTube across the Disciplines: A
Review of the Literature,” MERLOT ]. Online
Learn. Teach., vol. 7,no. 1,2011, Accessed: Apr.
13, 2022. [Online]. Available:
http://www.watchknow.org.

[45] R. A. Berk, “Multimedia Teaching with Video
Clips: TV, Movies, YouTube, and mtvU in the
College Classroom,” Int. ]J. Technol. Teach.
Learn., vol. 5, no. 1, 2009, Accessed: Apr. 13,
2022. [Online]. Available:
https://www.semanticscholar.org/paper/Mul
timedia-Teaching-with-Video-Clips%3A-
TV%2C-Movies%2C-
Berk/e1e05616c9798bd91f480469cd05b451
2d021b25.

[46] B.]Jones and C. Graham, “Practices and tools in
online course delivery. In K. Yefim (Ed.),
Learning management systems and
instructional design: Metrics, standards, and

7C+NB+%7C+Learn&utm_source=adwords&u
tm_medium=ppc&hsa_acc=3318177453&hsa_
cam=16153662645&hsa_grp=132416636079
&hsa_ad=581211597348&hsa_src=g&hsa_tgt
=kwd-10376281&hsa_kw=learning
management
system&hsa_mt=p&hsa_net=adwords&hsa_ve
r=3&gclid=Cj0KCQjwgMqSBhDCARISAIIVN1
WfcDU4EWpPBydKHygaSqlObW-
FFKxpkpXYNJ48n4c]02X2ZWcHPSMaAIR-
EALw_wcB (accessed Apr. 11, 2022).

[47] G. Tsimonis and S. Dimitriadis, “Brand
strategies in social media,” Mark. Intell. Plan.,,
vol. 32, no. 3, pp. 328-344, 2014, doi:
10.1108/MIP-04-2013-0056/FULL/XML.

[48] B. G. Muchardie, ; Nabila, H. Yudiana, and A.
Gunawan, “Effect of Social Media Marketing on
Customer Engagement and its Impact on Brand
Loyalty in Caring Colours Cosmetics, Martha
Tilaar,” Binus Bus. Rev,, vol. 7, no. 1, pp. 83-87,
May 2016, doi: 10.21512/BBR.V711.1458.

[49] M. Stelzner, “2020 Social Media Marketing
Industry Report: Social Media Examiner,”
Social Media Examiner, 2020.
https://www.socialmediaexaminer.com/socia
l-media-marketing-industry-report-2020/
(accessed Apr. 13, 2022).

[50] A. M. Sundjaja and E. Naviri, “The adoption of
Facebook as internet marketing strategies in
journal promotion,” Proc. 2016 Int. Conf. Inf.
Manag. Technol. ICIMTech 2016, pp. 205-209,
May 2017, doi:
10.1109/ICIMTECH.2016.7930330.

[51] R. Rusle, J. Mohd Jamil, M. Fadli Zolkipli, and I.
Nizal Mohd Shaharanee, “Perceived usefulness
of Instagram as a marketing tool in higher
education institutions,” 2021, Accessed: Apr.
11, 2022. [Online]. Available:
https://www.researchgate.net/publication/3
52755714 _Perceived_usefulness_of _Instagra
m_as_a_marketing_tool_in_higher_education_i
nstitutions.

[52] K. L. Hild, “Outreach and Engagement through
Instagram: Experiences with the Herman B
Wells Library Account,” Indiana Libr., vol. 33,
no. 2, 2014, Accessed: Apr. 11, 2022. [Online].
Available:
https://journals.iupui.edu/index.php/Indiana
Libraries/article/view/16633.

[53] D. Salomon and D. Salomon, “Moving on from
Facebook: Using Instagram to connect with
undergraduates and engage in teaching and
learning,” Coll. Res. Libr. News, vol. 74, no. 8,

applications (pp. 288- 302),” Hershey, PA: L.G.I. pp- 408-412, Sep. 2013, doi:
Global, 2002. 10.5860/crln.74.8.8991.
https://www.neogov.com/products/learn?ut
m_term=learning management
system&utm_campaign=NPA+%7C+Search+%
Accredited Rank 2 (Sinta 2) based on the Decree of the Directorate General of Higher Education, 65
Research and Technology. Ministry of Education, Culture, Research and Technologj: of the Republic of
Indonesia No.225/E/KPT /2022, 07 December 2022. Published by LPPM Universitas Nusa Mandiri




